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Digital Viedia

Island-wide exposures
Popular locations & malls in central & suburb estates

Immediate recall at points-of-purchase
Digital screens located at high traffic & waiting areas
— walkways, lift lobbies & shop fronts

Cost effective
Wide reach at low media cost

Easy execution / Acceptable formats
Existing TV commercial
Flash animation, JPEG files & Powerpoint format
SPHMBO could assist with simple conversion or production of
flash animation at low rate
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Digital Viedia

LED Screens

Indoor Network

- Retail Network
- Banking Network
- Healthcare Network
- Petrol Kiosks Network

Screen Wraps
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Digital Viedia

Benefits...

Extension of campaigns & ad messages out-of-home

Widens the visibility of ad brand & message beyond traditional
media

Impose a forceful street level presence and an surprising element
that captures passer-bys’ attention.

Reminders at points-of-purchase/sale

Marginal cost for a wider extension that complements TV campaign
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LEDISCreens: —

Chevron House & OUB Centre

Target Audience

53% PMEBSs, 12% white collared & 10% blue collared
workers

Median household income : $5,113 (national median :
$3,584)

49% work in vicinity, 26% for shopping / personal matters &
21% meeting friends

78% of viewers spend more than 1 minute viewing the
content
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LEDISCreens: —

No. of Screens

1 LED

Screen Size

4m (L) x 3m (H)

Operation Hours

7am — 8pm (Mon-

Sat)
Total No. of 2,028 (30 sec ad
Spots/month duration)
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LEDISCreens: —

Digital Poster @ OUB LED
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LED SCreens: —



LED Screens —

Cross Junction of Orchard/ Grange Road

Screen Size 4m (L) x 3m (H)

Operation Hours 9.30am to 10.30pm (Mon — Fri & Sun)
9.30am to 11.00pm (Sat)

Total No. of Spots/month 2,196 (30 sec ad duration)

Target Audience
- 3.5 million monthly gross impressions

- Quiality shoppers made up of 59% PMEBs & white-collared workers;
22% students

- 55% of audience spent more than 1 min viewing the contents




LEDISCreens: —
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LEDISCreens: —

HDB Hub LED & Indoor Screens

1 LED Screen & 9 Indoor units

Total no. of
screens

Screen Size

LED
4m (L) x 3m (H)

Indoor Screens
50-inch (2 unit)
63-inch (4 units)
42-inch (3 units)

Operation Hours

LED
8am to 10pm (Mon — sun)

Indoor Screens
8am to 5pm (Mon — Fri)
8am to 1pm (Sat)

Total No. of
Spots/month

9,720 (30 sec ad duration)

Target audience

« 2 million monthly gross
impressions

e 66% of PMEBSs & white-collared
workers

* 82% of traffic with monthly Pl of
$2,000 & above; median
household income of $4,604

* 63% of traffic spend more than 1
min viewing the contents on LED

Source: Synovate face-to-face interview, Apr/May 200
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LEDISCreens: —

LED Screen at Woodlands Causeway

Screen Size 9m (L) x 6m (H)
Operation 6am to 12am
Hours (Mon — Sun)
Total No. of 3,240 (30 sec ad
Spots/month duration)

4.2 million Monthly Vehicular Traffic
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LEDISCreens: —

LED Screen at 313 Somerset

Screen Size | 5.2m(L) x 3.8m(H)
Operation 8am to
Hours 12midnight

(Mon — Sun)
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Indeor Video \Wall—

Indoor Video Wall at 313

Somerset

Screen Size 4m(L) x 2.3m(H)
Operation 8am to 12midnight
Hours (Mon — Sun)
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LEDISCreens: —

LED Screen at Clementi (Next
to MRT)

Operation 8am to 9.30pm
Hours (Mon — Sun)
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RetallfNetwork

1. Video Screen (VS)

Landscape/portrait screens located at waiting points
with substantial audience dwell time

Audio capabilities with relevant content — 6
spots/screen/hour

Extension of your TV campaign beyond home viewing

2. Digital Poster (DP)

Portrait screens/standees located along paths/walkways
of traffic

Impactful with high frequency — 120 spots/screen/hour
Extension of print & magazine campaigns or no TVC
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RetallfNetwork — \Video SCreens

Retall Malls:
1. Event/Activity Atrium

17



RetallfNetwork — \Video SCreens

Retaill Malls:
2. Lift Lobbies
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RetallfNetwork — \Video SCreens

Retaill Malls:

3. Customer service counters
4. Pillars
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RetallfNetwork — \Video SCreens

Total of 9 Shopping Malls Island-wide

Total no. of 73 units in 9 shopping malls
screens
Junction 8 6 1,869k
Screen Size 42 inches — 103 inches
Tampines Mall 17 1,937k
Bukit Panjang Plaza 8 987k
Plaza Singapura 3 1,506k Operation Typically 12 hours_
Hours (May vary depending on
Clarke Quay 7 852k mall regulations)
Funan IT Mall 11 856k Total No. of 157,000 (30 sec ad duration)
Bugis Junction 4 2,735k Spots/month
Novena Square 11 -
United Square 8 -
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RetailfNetworks —

Retaill Malls:

Walkway pillars, Mall
entrances, escalators’ pillars
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RetailfNetworks —

Mall No. of Monthly
DP L « Total of 50 units of either 42 inches
Junction 8 2 1,869 or 50 inches screens in retail network
Tampines Mall 6 1,937k
IMM 8 1,405k » A maximum of 3 advertisers per unit
Rivervale Mall 6 517k
Bukit Panjang Plaza 2 987k T .
Lt Fanjang rlaz . 7-sec of flash/still files per advertiser
Lot One 4 1,329k
Plaza Singapura 5 1,506k ..
J9P e Minimum 120 exposures/hour/screen.
Anchor Point > i Total of 47,420 exposures/day
Valley Point 2 -
Robertson Walk 2 -
Novena Sq 5 -
United Sq 3 -

Advertising guidelines will apply for each location
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RetailfNetwork —
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RetailfNetwork —

Paragon Shopping Centre

Video Screens

Digital Posters

Total no. of units

7

4

Locations Shopping, office & Retail lift lobbies
medical lift lobbies (level 1,2 & 3) & taxi
stand
Screen Size 42 — 65 inches Plasma

Operation Hours

10am to 10 pm (Mon — Sun)

Total No. of
Spots/month

(30 sec ad duration)

15,000

172,000
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RetailfNetwork —

Shopping Lift Lobbies

Total no. of 13 units

video screens

Screen Size 17, 42 & 50 inches
Operation 10am to 9pm (Mon — Sun)
Hours

Total No. of 28,000 (30 sec ad duration)
Spots/month

Office Lift Lobbies
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BankingNetwerk: -
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BankingNetwerk: -

POSB BANK BRANCHES

No. of outlets 47 Bank Branches; 5 WIN Branches
Total no. of screens 309 units (average of 6-8 screens/outlet)
Screen Size 42-inch & 19-inch Plasma/LCDs
Operation Hours In branches

Typically 8.30am — 4.30pm (Mon — Fri)

Atms outside branches
Typically 7am — 11pm (Mon — Sun)
(operation of each outlet depends on location)

Target Audience:

95% with minimum secondary education

32% PMEBSs, 22% homemakers, 33% white & blue collare  d workers, 13% students
Median household income : $3,878 (national median :  $3,584)

56% of viewers spend more than 1 minute viewing th e content.

Commercials garner high recall rate of 59%, 39% POS B Promos

*Data extracted from Synovate Survey Apr / May 06
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Healthcanre Network: -

Target Audience:

57% of outpatient attendances are
female

75% of patients are below the age of
65

75% of patients are accompanied by
someone, either friends or family
members

SOC attendance is about 56,000 per
month

Waiting time for patients and partners
Is at least an hour
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Healthcanre Network: -

/

@

‘ TVC or

Digital Static

Digital Static

SGH ticker info

Ticker News feeds/
Event updates
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Healthcare Network: -

Singapore General Hospital

(Specialist Clinics, Pharmacies, taxi stand, and sh  uttle bus bay
inBlk 1, 2 & 3)

22 units

Total no. of screens

Screen Size

42-inch (19 units)
50-inch (3 units) Plasma/LCDs

Operation Hours

8am - 7pm (Mon-Fri)
8am — 2pm (Sat); Sun not in operation
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Petroel Kiosks Network
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Petroel Kiosks Network

(0 g
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Petiol Kiosks Networks -

Singapore Petroleum Company

38 kiosks island-wide

Total no. of screens 38 units (1 unit per outlet)
Screen Size 42-inch
Operation Hours 6am — 12am (Mon-Sun)

Total no. of spots/month | 123,000 (10-min cycle; 30 sec ad duration)
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Benefits...

Visually dominant and stimulating advertising platform

Communicates with a dramatic, colorful impact to create
long-lasting impression

Enhances advertising campaign strategy by using unique
and creative approaches

Allow advertisers to maintain a unigue trademark with the
custom-designed creative
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Chevron House Chevron House

OUB Centre Woodlands checkpoint
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For further enquiries,
please call

6319 5226



